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Outreach Updates 
USA North 811 wrapped up its 2024 
S.A.F.E. (Safety Awareness for Excavators) 
presentation schedule by hosting 
presentations in Auburn on October 9th 
(pictured to the right) and Eureka, CA on 
November 20th. 

These public presentations educate 
excavators on the 811 process, excavation 
laws, and managing 811 tickets online. A 
total of 491 excavators attended our 21 
S.A.F.E. presentations in person throughout 
California in 2024.
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Outreach (continued)

Education Coordinators Dulze 
White and Chris Botting 
delivered an 811 presentation 
entirely in Spanish for Spanish-
speaking excavators on 
December 4th and 5th for 
Browning Contractors. This 
initiative reflects our 
commitment to expanding 
Spanish-language resources for 
excavators in our service area. 
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Outreach (continued)

On February 28th, USA North 811 hosted 
a table at Taber Drilling’s open house in 
Capay, CA. The event introduced geology 
students to the tools, equipment, and 
excavation process they’ll use in the field, 
including excavation equipment, soil 
sampling techniques, and the importance 
of contacting 811 before excavation.

USA North 811 staff provided training 
about the 811 process and education 
materials to the 120 students in 
attendance. 
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Outreach (continued)
USA North 811 hosted a booth at the World Ag Expo in Tulare, CA on February 11th, 12th, and 13th. The World Ag Expo 
is the largest agricultural expo in the world and attracts farmers, excavators, and homeowners to the event. Attendees 
could visit the “Call 811” booth to spin our 7’ prize wheel or shoot our t-shirt cannon to win prizes, like the famous 
811 foam cowboy hat. The World Ag Expo consistently has over 100,000 attendees each year.
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Outreach (continued)

USA North 811 partnered with Pacific Gas & Electric, 
Southern California Edison, and SoCalGas to bring 
increased awareness to the 811 safety message. 
Attendees were asked to complete an 811 passport by 
collecting a stamp at each utility operator's booth. 
These completed passports could then be turned in at 
the “Call 811” booth to spin the prize wheel for a 
chance to win an 811 Cowboy Hat. USA North 811 
collected 2,084 completed passports during the expo. 

Completed Passports
Day 1: 583
Day 2: 715
Day 3: 786
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Outreach (continued)

During the World Ag Expo, USA North 811 was able to secure three TV interview segments on CBS47, KSEE24, and KBAK. 
Collin Miyadi and Matt Dodd spoke about the importance of the 811 service for homeowners, excavators, and farmers in 
the Central Valley. 
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Outreach (continued)

USA North 811 teamed up 
with Univision to promote 
811 awareness in Spanish 
through targeted TV ads in 
the San Francisco market and 
digital campaigns across 
California and Nevada.

The campaign period ran 
from 12/12/24 – 1/12/25 and 
garnered over 2 million 
impressions.

This video clip is an excerpt of 
our advertisement on the 
evening news.
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Outreach (continued)

Through an ongoing partnership with OutFront Media, digital billboards in Sacramento and Berkeley are spreading vital 
awareness about the free 811 safety service, ensuring communities stay informed and protected.
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Outreach (continued)
USA North 811 hosted public webinars that discussed the law changes in California and Nevada. We hosted 3 webinar 
sessions for each state (6 total) on December 5th, 12th & 19th, allowing excavators and operators to learn about 
changes to excavation laws and regulations. California webinars total attendees: 1,009. Nevada total attendees: 137.
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Outreach (continued)

USA North 811 started its 2025 S.A.F.E. presentation schedule in Redding on January 16th and Sacramento (pictured 
above) on January 23rd. Dulze White, our newest addition to the M&E department, provided the training to a total 
of 112 people. As of March 11th, USA North has hosted 5 S.A.F.E. presentations in Sacramento, Redding, San Jose, 
Santa Rosa, and Concord. 
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Outreach (continued)

As part of a two-year agreement with the San Jose Earthquakes, USA North 811 hosted a booth in the fan zone at 
PayPal Park, also known as “The Epicenter” on February 22nd and March 8th. Fans interacted with our booth by 
spinning our prize wheel and learning more about the benefits of calling 811 before any digging project.
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Outreach (continued)
USA North 811 also hosted a booth at Heart Health Park, home field for the Sacramento Republic on March 8th. 
Fans learned more about the 811 service and how it can keep them safe during any digging project. 
Advertisements for 811 are also displayed during all home games, with an 811 PSA at the 8 minute 11 second 
mark of the match during each home game. 
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Outreach (continued)
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Outreach (continued) In Person Training Events 2024
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Outreach (continued)
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Booth / Tabling Events 2024



Outreach (continued)
In Person Training Events as of 3/13/25
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Outreach (continued)
Booth / Tabling Events as of 3/13/25
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