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The debut of several! Ducks rook1ies. including Leo Carlsson 
and Cutter Gauthier. has generated l,ots of positive buzz in 
the hockey woddl, resulting in a 41" local Yiewe.-sh'ip gain 
~· the largest among all INHL. teams. The Ducks' young 
and alll--star talents a.like have also, proven to lbe exceptional 
vessells for brand exposure·, especially with social media as 
platforms have seen 24S YoY and zn. YoY incr-• in 
impressions and , ngagements, respectively. The future 
is ,exci1ting1 and optim istic as. we look toward the next 30 
y,e·.ars and beyond. 
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hem-ice· logo was the mos v luable asset fo DigAlert .and 
had the following v,aJuation. 

,., Time on screen: 14:59:21 
... Broadcast 1impres.sions: 3!3.00'7.li710 
... Tota~ exposur,e valuation rn-person + broadcast>: 

A&S. 24 
• Data pro ided by N1elsen SIX)rts Comect Tra tory 

Anaheim Ducks 2023-24 season totall attendance: 6 . ,9.290, 
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OED EXPOSURE 
• t, • • • • • • ■ • t • • t It• I••• lot• ■ t • t t •ti•• I' It• t <II•• ■ • t •II o ti•• t •I+ I It ............................................. 
OigAlert received a number of broadcast assets which 
allowed your brand to have visibility in the home of Anaheim 
Ducks fans and local markets. 

OigAlert received the following OED elements: 
• 3:00 of DED takeover exposure in the neutral zone 

during all Ducks home games broadcast on Bally Sports 
SoCal/West 

o 2:00 of additional bonus delivery during each game 
(5:00 total in each game) 

• 2:00 of DED takeover exposure in the neutral zone 
during all Ducks away games broadcast on Bally Sports 
SoCal/West 

o 2:30 of additional bonus delivery during each game 
{4:30 total in each game) 

• DED total time on screen: 01:55:18 
OED total time on screen provided by Trajektory 
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FIRS E DD STATS FEA URE 
OigA,lert had or1e (1) in-game feature for all Anaheim Ducks 
Games. DigA!ert had a oomplete takeover for one min1J1te at 
the start of eac:h1 2nd period. Thirs exclusive moment 
show-c-ased the stats of each team a_nd was a moment to 
share DigA ert messaging and bring awareness, 

As an added vaJue, Dig.Alert was also included on the 1st 
period stats social media lnstagram Stories. T is asset was 
swapped out at the beginning of the year for DfD, but we 
continued to -activate o:n ~his asset to b:ring moire awareness. 

Since the- start of the season, the Qi~ ert First Period Stats 
appear,ed in 154 posts o:n Anaheim Duoks social media, 
generating over 1.922.000 reaslolls. 

Qi~ has appeared! in a total of 197 pons on Anaheim 
Ducks soc·a1 media generating mor,e than 4,079:.,000 
-.prenions and over 63,000 .......,..111 .. 
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